
A guide for staff
and volunteers



HOW WE WRITE

The way we write at the Ramblers

What makes up the Ramblers’ tone of voice?  
The Ramblers’ tone of voice consists of four qualities
that we feel best represent our work and beliefs, and
the people who make us so great. 

These qualities are: 

• Welcoming

• Inspiring

• Straightforward

• Expert

Initially, we recommend that you read through the
whole of this document to familiarise yourself with
these qualities and how you can project them in your
writing. Then, try to think about the qualities before you
write and adopt them while you’re writing. It’s good
practice to do this in all of your writing – even emails to
colleagues – as this will help you write in our tone of
voice more quickly. We’ve also included lots of
examples to help you understand and use these
guidelines. 

Important: please remember the qualities
in our tone of voice can’t be separated from
each other. They work together to give us
our distinctive tone of voice.

Why do we need these guidelines?
At the Ramblers, we carry out exceptional work
to get people walking and protect and expand the
places where everyone can walk. To continue
this work, and to achieve even more, it’s vital that
the public and our members clearly recognise
our importance and see us as one, unified
organisation. 

By writing with one voice and always describing
ourselves as the Ramblers, rather than separate
groups such as the Barnaby Chase Ramblers or the
Ramblers’ head office, we can connect with many
more people who we can help and who can help us.

So whether you’re a marketing professional, a
volunteer who leads a local walk or our chief executive,
please take the time to read our new tone of voice
guidelines, which we’ve carefully developed for you.
They’ll help you write in a way that makes us more
recognisable, easier to understand and more
consistent. 

As soon as people start to read any of our copy –
whether it’s text on a website, a group walks
programme or a welcome letter – we want them know
it’s from the Ramblers and get a real sense of who we
are. Also, by adopting our unified voice, you should find
it easier to write on behalf of the Ramblers and
communicate exactly what we’re like as a charity and
the benefits of joining us.
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Welcoming
Why welcoming?
To attract more members and greater support
from the public, it’s important that we sound
warmer, more inclusive and more supportive
than ever before. We’re not a club for current
members only. We work on behalf of all walkers.
Everyone can be a walker and everyone must
understand that they can support the Ramblers.
We’re opening up walking to everyone, no matter
who they are or where they live in Britain.   

What we mean 
Friendly, responsive, supportive, warm, 
down-to-earth, human.

What we don’t mean
An exclusive club, lacking focus, unprofessional, 
soft, passive, lacking a clear call to action.

It sounds like when you
chat to someone in a social
situation about why you 
love walking and why the
Ramblers is such an 
important organisation. 

How does welcoming sound?
It sounds like when you chat to someone in a social
situation about why you love walking and why the
Ramblers is such an important organisation. You don’t
use stuffy, formal or marketing language. You enthuse
with simple language and short sentences. You sound
like an individual (not a faceless organisation) who
wants to introduce another individual to great
experiences and great people. 
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How to be welcoming
Talk like a human – use everyday, conversational
language, rather than technical or formal terms.
Imagine who the person is that you are speaking to.
Read out loud or in your head what you’ve written to
make sure it sounds like you – a human.

Use ‘we’ and ‘you’ – make people feel like they are
part of the Ramblers. Talk about what ‘we’ can do
together, what ‘we’ can achieve, what ‘we’ can enjoy.
Also address people as ‘you’. Don’t talk about how
‘people’ can do this. Say ‘you’ can do this. 

Focus on the positive – if you need to speak about a
problem, such as a path being blocked, don’t just
focus on the negative, as this can sap a person’s
energy and enthusiasm, especially a new member’s.
Also talk about what we will achieve when the problem
is overcome. Look to a better future and make it clear
how people can help, even in a small way, as this will
energise them and make them feel like they can make
a difference.

Use quotes and personal stories – these can bring
the people and the world of the Ramblers to life more
than anything else. Try to use quotes that describe
places and emotions, rather than general descriptions
placed between speech marks. 

Break down barriers – the great thing about walking
is that pretty much everyone can do it. So talk about
this. Tell people about the range of walks available,
how walks are taking place everywhere in Britain, that
you don’t need much equipment, and that they’ll
receive support and encouragement from other
walkers.
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Move from cold and clinical to warmth 
and descriptive

Our programme of walks are free for
members to participate and non-members
are welcome to try a walk or two before

making up their minds to join.

Give us a try. You’re welcome to join us on
any of our walks to see if the Ramblers is
for you. Then, once you’ve experienced

the views, fun and exhilaration, it’s just a case of
becoming a member. 

Move from confrontational and exclusive to
positive and the inclusive use of ‘we’

When two historic paths in the Peak
District were destroyed by 4x4 vehicles,
our local campaigns group co-ordinated a

mass email to the Peak District National Park to tell
them to ban vehicles from using these paths. The
National Park is now looking at other paths that
4x4s and motorbikes should be banned from.

When 4x4 vehicles destroyed two historic
paths in the Peak District, we organised a
mass email to encourage the Peak District

National Park to ban vehicles from using these
paths. Thanks to our efforts, the National Park is
now looking at vehicle use on other paths, which
hopefully means future generations will get to enjoy
these beautiful places to walk.  

Move from formal and cold to human 
and chatty

Dear Scott, I am writing to you to ask you
whether you enjoyed your first path
maintenance holiday with the Cornwall

Ramblers and HF Holidays, and if you would like 
to join the group in October 2014. If you felt the
holiday wasn’t right for you in any way, and didn’t
meet your expectations, please do not hesitate to
contact me regarding any issues. 
Yours sincerely, Linda.

Hello Scott. I hope you enjoyed your first
holiday with us and learnt lots of new skills
to help you look after paths in your area. If

you did, we’d love you to join us next October and
head out into beautiful Cornwall countryside again.
If you didn’t, please feel free to get in touch so we
can have a chat about how we can improve our
holidays. All the best, Linda.
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Inspiring
Why inspiring?
Simply, we want more people to join and be part
of the Ramblers. This could be by walking with us
or independently. Or they could get involved
with our work to help protect and expand where
we walk. To do this, we need to enthuse and
inspire them, and show how being part of the
Ramblers will benefit them, their local area and
everyone who walks in Britain. 

What we mean 
Aspirational, determined, passionate, thinking
differently, full of energy.

What we don’t mean
Unrealistic, aggressive, overemotional, over
exaggerating, grumpy.

It’s about what it feels like
after you’ve walked three
miles up a hilly path and you
turn around and see a view
that genuinely takes your
breath away. 

How does inspiring sound?
It’s about what it feels like after you’ve walked three
miles up a hilly path and you turn around and see a
view that genuinely takes your breath away. It’s about
your passion for an issue you care about and your
determination to change it for the better. And most
importantly, it’s about making people believe that they
can be part of this – that they can improve their lives 
by walking and improve other people’s live by
supporting our work. 

How to be inspiring
Speak from the heart – we’re passionate about
walking and the countryside, so express this. Talk
about how much you love getting out in the open, 
that our campaigning is absolutely vital, how the
destruction of a path is appalling. It is fine to get 
angry in a controlled way – just make sure you don’t
become aggressive. 

Be descriptive – to inspire more people to walk with
us, we really need to sell – and sell hard – the benefits
of walking. So paint a picture and describe what you
experience – the sounds, colours, smells and the
elation you feel when on top of a mountain or opening
up a new path to walk.  

Use active sentences – always try to place the
Ramblers or the person you’re addressing at the
beginning of a sentence. We should be performing an
action, not letting an action be done to us: ‘We offer
fantastic places to walk’, not ‘Fantastic places to walk
are offered by the Ramblers’. Or if possible, put your
reader first and make them active: ‘You can discover
fantastic places to walk with us.’

Pose a question, state a solution – by posing a
question to your audience, you instantly open up a
topic and start to make them think. Then by offering 
a solution, you present the Ramblers as a forward-
thinking charity and start to enthuse your reader. This
method is especially good for breaking down 
complex issues.

Talk about our recent achievements – looking
back is often the best way to look forward, just as long
as you don’t look too far back. By telling people about
the many great things we’ve achieved in the recent
past, and which are still relevant today, we can inspire
them to take on present and future challenges. 
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Move from lifeless and unclear to 
eye-catching and descriptive

Campaigning is just one of the many 
ways to get involved in our activities.
We’re the most effective campaigning

charity working for walkers, with successes
including National Trails and the creation of
National Parks, as well as securing the rights to
access open country.

Do you want to protect the unique and
inspiring places you can walk in Britain?
By joining us you can. We have a proud

history of protecting and expanding the places
where everyone can walk in Britain. Our work has
led to the creation of national trails and national
parks and secured your freedom to explore some
of Britain’s most beautiful landscapes. 
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Move from generic and flat to words that
inspire and acknowledge effort

All of our Ramblers Routes are created for
walkers by Ramblers volunteers and a
unique feature is that any route developed

by one volunteer is then checked on the ground by
another before it’s given our stamp of approval.
This is something you can be part of.

Play a vital role for us and become a route
checker for our Ramblers Routes. This
involves you heading out across stunning

landscapes to check the quality of a walk listed on
our growing online library of routes. Once your
eagle eyes have assessed everything is correct,
we’ll give the walk our stamp of approval. Now
that’s teamwork!  

Move from impersonal and dry to active
and easy to understand

Supporters and volunteers
We’ll structure our work based on a culture
of participation and partnership, to

increase and diversify the people who support us
and get more volunteers involved in all areas.  

Working with supporters and volunteers
In the future, we’ll listen even more to the
views of supporters and volunteers and

make it far easier for them to get involved in all areas
of our work. We’ll also work much harder to help
people of all ages and from all backgrounds discover
the wonder of walking in the great outdoors.
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Straightforward
Why straightforward?
When you think about it, walking is a really
simple activity and most of the issues we aim 
to tackle can be explained simply. Sometimes,
though, we have a tendency to use technical
language that over complicates what we’re 
trying to say. This is because we understand this
expert language. But what we must remember is
that our audience may not. Jargon and long
sentences can alienate people – even current
walkers – and prevent new members from 
joining us. So try to be clear and straightforward
to open up the fantastic world of walking to
more people. A real expert can explain their

knowledge without using technical terms which
people don’t understand. 

What we mean 
Clear, no jargon, uncomplicated, punchy, honest.

What we don’t mean
Stuffy, dumbed down, patronising, lacking in
substance.

It’s all about being
understood first time. 

How does straightforward sound?
It’s all about being understood first time. People 
should never have to reread what you’ve said to make
sense of it. So speak clearly and use language your
audience will understand. Straightforward is also about
getting to the point. In today’s world where people are
bombarded by messages, we need to connect with
our audiences as quickly as possible. This means key
messages should always be seen and digested by 
your reader, even if they have little time to read what
you’ve said. 
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How to be straightforward
Use plain English – which means don’t use jargon,
such as technical terms or acronyms. Remember
everyone isn’t a walking expert, so BOATs will not be
understood by most people, and even a term such as
‘right to roam’ won’t be familiar to many. If you do use
expert language, try to explain what it means.

Lose words you don’t need – the sentences you 
use really shouldn’t be more than 25 words long. So
look at what you write and see if words can be cut or
one long sentence can be turned into two shorter
ones. Short, sharp sentences really do have far more
impact. We promise. 

Use headlines, first paragraphs and sub-
headings that have impact – many people will skim
read what you write.  Use headlines and sub-headings
(small headings above paragraphs)  to help people
quickly understand your key messages.

Say what you mean and mean what you say – it’s
important that we project an honesty in our voice that
reflects the down-to-earth nature of the Ramblers and
the simplicity and purity of the activity we love. So write
like you really believe in what you’re saying – because
you do.

Read what you’ve written out loud – this is the
best way to see if sentences can be understood easily
and whether you stumble over any words or phrases. If
you do, it’s time to make a few changes. 
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Move from unnecessary jargon to how 
you talk normally

By joining the Ramblers, you’ll not only
benefit from decades of walking expertise
but also an enormous social network of

people who enjoy the outdoors.  

By joining the Ramblers, you’ll benefit from
our many years of walking expertise and
get to meet lots of friendly people who

share your passion for walking. 

Move from expecting the reader to
understand you to clear, informative 
bursts of information

In 2013, we’re proud of playing a pivotal
role in Britain on Foot, raising the profile of
walking and its importance to health,

wellbeing and happiness. We’ll also be opening a
conversation with everyone who enjoys walking as
we seek to refine our vision for the future. 

In 2013, we will play a key role in Britain on
Foot. It’s an initiative that aims to
encourage more people in Britain to get

active outdoors to make them fitter, healthier and
happier. We’re also aiming to start talking to
everyone who enjoys walking, so we have a clearer
idea of what our future priorities should be.   

Move from long and clumsy to short, sharp
and punchy

Ramblers Scotland are keen to encourage
schools in the country to develop a
walking programme into their PE

curriculum and can support schools by mapping
routes, providing teaching resources and making
links with local Ramblers groups near the school to
help children and families walking outside of
school time too. 

We want to help schools in Scotland make
walking part of their PE lessons. We can
provide routes to walk and teaching

resources. And we can link schools to their nearest
Ramblers group, to help children and families walk
outside of school time.
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Expert
Why expert?
If someone is looking to walk with us or use our
resources, they need to know that they’re in safe
hands and accessing high-quality information.
Similarly, if we’re campaigning on an issue,
people need to be reassured that this really is an
issue they should invest some time and energy
into. By talking about our expertise, history and
previous successes, we can do this. We have a
rich heritage and thousands of passionate
members that set us apart, so we should never be
bashful about talking about this.   

What we mean 
Confident, professional, accomplished, authoritative.

What we don’t mean
Boastful, arrogant, self-important, know-it-all,
confrontational.

We sound professional
without sounding stuffy 
or boring. 

How does expert sound?
We sound professional without sounding stuffy or
boring. We provide the hard evidence and personal
experiences that back up our claims. We also reassure
people that we can support them so they get the most
out of joining us. And we speak with confidence and
conviction, because we do things for a reason and with
an aim in mind.
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How to be expert
Be proud, not boastful – we’re the experts when it
comes to leading walks, finding the best paths and
protecting and expanding where we walk, so don’t be
shy about talking about this. It’s not boasting. It’s the
truth. 

Talk about our history – the Ramblers was officially
established in 1935. That’s 80 years of providing expert
information and support to walkers and securing great
victories that have opened up where people can walk
in Britain. This is something we should be proud of and
happily tell people about. We have a great heritage.

Sound authoritative – it’s important we sound
confident when talking about a subject. To express
conviction, begin sentences with ‘we know’, ‘we
believe’, ‘we’re sure’. This is very different from being
confrontational and saying ‘you should’, ‘you must’.

Use statistics and facts – hard evidence such as
statistics and facts are a great way to grab people’s
attention and pack a punch without using many words.
In particular, statistics and facts can work well when
explaining the health benefits of walking or why we’re
campaigning about a certain issue.

Use quotes from the experts – just like statistics and
facts, quotes from people who are experts in their
fields – which includes our walk leaders – can make
audiences sit up and take notice. They also add an
extra layer of trustworthiness to what we’re saying and
give our expertise a friendly face.
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Move from vague and uninspiring to
definite and active

People become more active because of
Walking for Health. Walking for Health was
taken over by the Ramblers and Macmillan

Cancer Support last year. It offers people who have
done little or no exercise the chance to walk by
doing free, short health walks. So far this has been
a success, with many schemes now running across
England and weekly walks being attended by
hundreds of people.

We helped 70,000 people become more
active through Walking for Health. In April
2012, we took over the running of the

national Walking for Health programme, in
partnership with Macmillan Cancer Support. It
offers free, short health walks aimed at people who
have done little or no exercise. We now provide
support and resources to over 600 Walking for
Health schemes across England, which run around
3,500 weekly walks.

Move from bashful and impassionate to
confident, proud and direct

We hope you’ve heard of the Ramblers.
We’re a walking charity that has been
running walks around Britain for nearly 80

years now. We rely on the generosity of our
members, volunteers and supporters to carry out
our vital work to make Britain a better place for
walkers. Hopefully this is something you can help
us with by giving a donation today. (imagined
donation request email)

The Ramblers has a proud history of
nearly 80 years. In that time we’ve helped
thousands of people enjoy the freedom

walking offers and experience magical moments
that will live with them forever. But the truth is we
need your help to continue this work and achieve
even more. By giving £5 today – or however much
you can spare – you will help us provide more
places to walk, create better resources and protect
more of the British countryside.  

Move from doubtful and tentative to
definite and energising 

It’s commonly thought that walking as an
activity plays a very important role in
boosting Shropshire’s economy by tens of

millions of pounds. This is why it’s doubly
important that a number of national trails are saved
by us in the county.

We know walking generates a fantastic
£65 million for Shropshire’s economy. In
2013, we’ll do all we can to save 12

national trails in the county that are under threat – a
result that will benefit thousands of local people
and walkers throughout Britain.   
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Talking to different audiences

At the Ramblers we speak to and work with a
wide range of people. Because of this, we
sometimes need to emphasise qualities in our
voice more than others to suit who we’re talking
to and the message we want to deliver.

For example, we would emphasise our welcoming and
inspiring qualities in our voice when we send a letter to
someone who has just walked for the first time with
one of our groups. When speaking to a local council
about the blocking of a path, we’d heighten our expert
quality to push our professionalism and authority
regarding this type of problem.

However, it’s important to note that when we
communicate with any audience we still always use 
all four qualities that make up our tone of voice:
welcoming, inspiring, straightforward and expert. It’s
what makes us the Ramblers. 

Main points
• Think carefully about your audience and their

relationship with the Ramblers.

• You should write something so it produces the
reaction you want from your reader (external
audience), not write in a way or include content 
that only satisfies an internal audience such as 
a colleague.

• Consider the type of communication you’re 
writing, for example, a letter, a recruitment leaflet, 
a press release.

• Then adjust the tone of our voice accordingly.

HOW WE WRITE

Adjusting qualities examples

For a campaign leaflet 

Be more welcoming and inspiring 

Imagine breathing in sea air and spotting beautiful
wildlife as you follow England’s majestic coastline
on foot. Well, we believe you’ll be able to if you
support our campaign for the England Coast Path.
It only takes two minutes to show your support but
the difference you make will last forever.

For a press release 

Be more straightforward

The Ramblers are launching a reminder call on 19
September 2013 to encourage more people to sign 
up to their campaign to open a coastal walking
path around England. So far, since the walking
charity launched the campaign in January 2013,
10,000 people have signed up to help make this
historic path a reality. 

For an annual review 

Be more expert

Our campaign for the England Coast Path
continues to grow and gain increasing support
from people all over Britain. Already, 10,000 people
have shown their support and signed up to the
campaign. We believe our dream will soon be a
reality.

Note: none of the above statements are factually correct. 
We’ve just used them to explain how the same topic may be
talked about in a different tone.



How to describe the Ramblers

We have created the following pieces of copy to
help everyone who communicates on behalf of
the Ramblers be more consistent when
describing the organisation. 

Please use the descriptions on all of our
publications or when speaking to an audience
about us. You can adapt the longer pieces of copy
when you feel it’s appropriate for your audience,
but please make sure your adaptation remains
factually correct and reflects our tone of voice.

Short version
The Ramblers helps everyone, everywhere, enjoy
walking and protects the places we all love to walk. 

Medium version
The Ramblers helps everyone, everywhere, enjoy
walking and protects the places we all love to walk.
We are the only charity dedicated to looking after
paths and green spaces, leading walks, opening up
new places to explore and encouraging everyone
to  get outside and discover how walking boosts
your health and your happiness.
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Long version 
The Ramblers helps everyone, everywhere, enjoy
walking and protects the places we all love to walk.
We are the only charity dedicated to looking after
paths and green spaces, leading walks, opening up
new places to explore and encouraging everyone
to  get outside and discover how walking boosts
your health and your happiness.

The leading voice on walking matters, nationally
and near you; we protect, maintain and keep an
expert eye on every single path you walk. Because
of us, you can explore the wilds of the Scottish
countryside, walk along the pioneering Welsh
Coast Path and enjoy England’s stunning national
parks and trails.

Whether you’re just taking your first steps or are 
a seasoned walker, we can provide the expert
advice and support you need to get the most out 
of the great outdoors. From our vast range of 
group walks to our expertly developed Ramblers
Routes, we offer thousands of ways to start and
keep you walking.

So if you love the great outdoors, enjoy the places
you walk now and want to open up more of
beautiful Britain, take an extra step and join us
today. By becoming one of our members, joining
our team of dedicated volunteers or simply
supporting our work, together we can get
everyone, everywhere walking.
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Contact us
For more information about the Ramblers:

Call 020 7339 8500
Email ramblers@ramblers.org.uk
Visit www.ramblers.org.uk

The Ramblers’ is a registered charity (England & Wales no 1093577, Scotland no SC039799) 
and a company limited by guarantee, registered in England & Wales (no 4458492). 
Registered office: 2nd floor, Camelford House, 87-90 Albert Embankment, London SE1 7TW.


